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DEPARTMENT OF
INTERNATIONAL BUSINESS

Academic Unit Head: Irvine "Bud"” Clarke Il

Email: clarkeix@jmu.edu

Phone: (540) 568-3049

Location: Hartman Hall, Room 1135

Department of International Business Website (http://www.jmu.edu/cob/
international-business/)

Mission

The mission of the Department of International Business is to provide
nationally competitive undergraduate education in the study of
international business. The program is cross-disciplinary and designed
to prepare students for participation in organizations that require a
broad business perspective, applicable skills in global business and an
understanding of the complexity of the globalized world. The program
also prepares students for graduate programs in business and related
fields.

Goals

To provide a strong foundation in the international implications for
the business disciplines.

To develop students’ cultural understanding through course work and
arequired international experience.

To enable students to gain proficiency in a second language.

To enable students to develop extensive knowledge of a specific
region of the world related to the second language.

To develop students’ competencies in addressing specific
managerial issues related to international business, such as ethical
considerations, managing foreign exchange risk, managing a
multicultural work force, etc.

To facilitate students' continuing development of written and oral
communication skills.

Career Opportunities

Consumer marketing and business-to-business marketing, including
sales, consumer relations and market analysis.

Consulting, including management analysis, strategic planning,
expansion overseas and market entry strategies.

Marketing research, including digital marketing and account analysis.

Corporate finance, financial analyst, project management, junior
analyst-finance, planning and administration.

Capital management, credit manager, assistant treasurer — funds
flow and risk management.

Banking and financial institutions, lending officer and marketing
officer.

Foreign commercial service officer in the U.S. Department of
Commerce.

Careers that require analytic acumen and the ability to adapt quickly
to diverse and changing environments.

Co-curricular Activities and Organizations

+ Global Commerce Club: This student club is open to all JMU
students. It sponsors speakers, informational sessions and social
events.
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+ American Marketing Association: This student club is affiliated
with the American Marketing Association, a national marketing
association for marketing professionals, faculty and students.
MMA is open to all JMU students. MMA is comprehensive with
its marketing programming and offers students information and
activities in direct marketing, retailing and marketing management.

Pi Sigma Epsilon: This is a professional fraternity, which focuses on
programming and extracurricular experiences in marketing, personal
selling and sales management.

Financial Management Association: FMA is an organization designed
for those interested in pursuing a career in the financial arena.

Faculty

Professors
Nevin Cavusoglu, Irvine "Bud” Clarke IlI, Laura M. Leduc, Qingfeng
"Wilson" Liu, Hui He Sono, Mert Tokman

Associate Professors
Piyusha Mutreja

Assistant Professors
Kira Haensel, Mrithyunjayan Nilayamgode

Lecturers
Philip S. Heap, Fadi Majdoub, David L. Parker

Programs and Courses
Major
+ International Business, B.B.A. (https://catalog.jmu.edu/programs/

international-business-bba/)

Courses
+ International Business (IB) (https://catalog.jmu.edu/courses/ib/)
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